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i-VISION DEFINES A NEW ERA FOR USABILITY  

AND COMMUNICATIONS RESEARCH 

Understanding how the consumer interacts with your product or communications is critical 
in ensuring its success. Yet traditional forms of research and testing only tell part of the 
story. i-VisionΣ ±ƛǎƛƻƴ hƴŜΩǎ ǎǳƛǘŜ ƻŦ ŜȅŜ-tracking technologies brings a new dimension to 
product testing, website design and usability, POS (point of sale) and brand 
communications. Through i-±ƛǎƛƻƴΩǎ cutting edge technology, clients can now experience 
their product through the eyes of the user. 

i-Vision provides real-time videos of how consumers view your products. Aggregated 
analysis provides statistical measures of how users interact with different ads and package 
designs. Results are packaged into powerful visual graphics, providing you with valuable 
tools for critical decision making. 

 

So What is i-Vision?  

±ƛǎƛƻƴ hƴŜΩǎ i-Vision offers a choice of state-of-the-art mobile eye-tracking (involving a 
video camera integrated into eyewear), or computer based eye-tracking where the eye-
tracking unit is concealed within a computer and screen. A third option, for more flexible 
testing static eye-tracking is suitable for usability testing, shelf testing or simulations via a 
large projection screen. 

 

 

  
  
 

 

 

Mobile i-Vision is a tetherless, compact eye-tracking system incorporating the latest eye-
tracking technology using ultra-lightweight miniature electronic and optical components 
which generate clear, in-focus eye and scene video images for virtually any subject. The 
eye tracking optics are extremely lightweight and unobtrusive and the recording device is 
small enough to be worn on a hip pack. The eye image and scene image are interleaved 
and saved on a DVCR tape. Mobile applications include: shopping behaviour, leisure and 
service industries, ethnographic and scientific studies. 
 
Computer and static i-Vision allows for fast, accurate and unobtrusive eye-tracking 

measurement of a range of visual stimuli ς including websites, adverts (including tv 

advertising), pack design.  Set up and calibration are extremely quick 

allowing for higher volume of assessments if required. Inbuilt software 

allows for almost immediate analysis and assessment. 

 

  Mobile i-Vision                 Computer i-Vision                Static i-Vision    
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What does i-Vision involve? 

Eye-tracking is an extremely powerful tool, yet to fully understand the issues and 
behaviour at hand, it is important to include qualitative input from the subject. At Vision 
One we see i-Vision as a qualitative enhancing tool to gain deeper understanding of issues 
and include a range of exercise, including: 

ï Background: demographics, attitudes and behaviours  

ï Thinking aloud (during the task) 

ï  In-depth interviews post exercise 

ï  Eye Tracking with aggregated data analysis 

ï  Arousal/stimulation measurement 

ï  Video recording (Vox Pops) 

All interviewing is carried out by qualitative experts with a minimum of 10 years experience 

to provide rich and meaningful insights. 

 

The Outputs 

All i-Vision approaches provide video outputs including field of vision and gaze trails to 

enable us to identify precisely where people look and in what order. Static based i-Vision 

provides additional visual and statistical analysis. 

 

 

 

 

 

  

Other features and analysis tools include: 

¶ Defining areas of interest (AOIs) ς such as title, logo, image etc 

¶ Observation lengths and counts within each AOI 

¶ Automatic clustering of AOIs 

¶ Segmentation of results by key interest groups (e.g. users vs non-users) 

¶ Graphics and statistical outputs ς aggregate, group or individual level 

¶ Visualisations include Gaze trails, Heat and Opacity maps, Beeswarm  

¶ Vox Pops and video interviewing 

  

Heat Map Example 
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Eye Tracking Applications: 
 

    Shopping Behaviour and POS 
Our mobile i-Vision is ideal for getting a deeper 
understanding of shopping behaviour and the decision 
making processes both conscious and subconsciously. The 
success of any instore POS communication is whether or not 
it is noticed and eye-tracking can pinpoint exactly what 
people see and read as they shop. 
 
 

    Packaging and Design 
    Both mobile and static i-Vision approaches can be used for 
    packaging design and category management. Mobile eye- 
    tracking identifies standout in the real world, whilst our static 
    i-Vision can be used for simulation purposes (e.g. evaluating 
    new designs and layouts). 
 
  
    
    Online and Website Testing 

Usability and development testing is a critical in ensuring that 
customers can easily navigate and use your site to maximise 
usage and sales. Our computer i-Vision technology helps you 
explore how users attend and absorb information on the 
page, use mouse clicks and provide clear recommendations 
on how to improve.   

 
 

TV Commercials / Movies 
i-Vision delivers new insights into how the consumer engages 
with and reacts to television advertisements. We can test ads 
still in storyboard format or in final production. Through 
understanding what consumers attend to we can assess their 
interaction with the brand and communications elements to 
avoid any expensive mistakes. 

 
 
    Usability Studies 

Usability testing amongst real users involves observing target 
customers or existing users of a product/system interacting 
with it by performing a set of realistic or representative tasks. 
This is done to evaluate whether the 
system works: whether it has met its 
design goals, its performance targets and, 
at the simplest level, whether users can 
actually complete their tasks. 
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About Vision One 

Vision One Research is a leading and innovative independent full service research company 
delivering quality research and planning solutions across a wide variety of sectors. We 
specialise in retail and shopper behaviour and undertake all aspects of qualitative and 
quantitative research and also provide analysis and consultancy services. 

Vision One Research operates a quality management system. We are members of the 
Market Research Society (MRS) - MRS Company Partners, which provides reassurance to 
clients of our commitment to quality and adherence to the code of conduct of the MRS. 
Vision One Fieldwork is ISO 9001:2000 and ISO 20252:2006 accredited and a member of 
the Interviewer Quality Control Scheme (IQCS). 

 

 

In addition, Vision One is committed to meeting the requirements of:  

- UK Data Protection Act 1998 
- European Directive EU 95.46/EC 
- ICC/ESOMAR (The World Association of Research Professionals)  
- International Code of Marketing and Social Research Proactive 

Vision One is dedicated to superior quality research and is continuously looking for new 
ǿŀȅǎ ǘƻ ƛƳǇǊƻǾŜΦ !ǎ ǇŀǊǘ ƻŦ ǘƘƛǎ ǇǊƻƎǊŀƳƳŜΣ ǿŜ ǘǊŀŎƪ ƻǳǊ ŎƭƛŜƴǘΩǎ ǎŀǘƛǎŦŀŎǘƛƻƴ ƻƴ ŜǾŜǊȅ 
project we do. For the past two years, since tracking began, we have managed to achieve a 
remarkable 100% satisfaction with all our clients. 

Feel free to contact us for more information or video examples about i-Vision or any other 
research requirements you may wish to discuss. 

 

Telephone 0207 692 0702 (Please ask for Tony Lewis, Director) 

Post  85-87 Bayham Street 

  Camden Town 

  London       

  NW1 OAG 

Email  tony@visionone.co.uk  

Web  www.visionone.co.uk 

mailto:tony@visionone.co.uk

