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VISION ONE RESEARCH ANSWER QUESTIONS, SOLYE:

PROBLEMS ANDELIVERS ACTIONABLE INSIGHTS

Vision One is a fresh thinking full service research agency offering a wide rang
traditional and innovative research to address all ysocialresearch needs.

The Vision One team have years of experiencs®aial research
across a variety of areas includiogntral/local Government,
charities, PCTs, broadcasting, national newspapers, universities.
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Sa what can we offer you?

At Vision Onga &nds2 Yy ¢ RANB O 2 NBE  Yobtly qudititive ahdjuanititativeS
research studiesfrom project inception, fieldwork, analysis to final presentatidvie have
our own fieldwork divisionyision One Fieldwonkhich deliversigh quality faceo-face
and telephone interviewing. We have leading edge technofoghandling the simplest to
the most compl& online and web based surveys as welkeanning facilities for postal
surveysVision One Fieldwork ISO 9001:2000 an&O 20252:2006 accredited

We offer a full range of both B2B and public/customereash approaches, including:

Qualitative '~ Quantitative ( Research
Techniques Techniques Services

Ethnography | Mystery Shopping
Vox Pops i ‘ Online & Email |

Eye-Tracking | IVR (Auto response) |

Modelling
Segmentation
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Our aims are to:
A Design and deliver robust and actionable research, offering a full range of
approaches to best meet the needs of your customers
A Provide expertise in analysing and unpicking your results
A To bring the reearch to life and to communicate your results in a tailored and
interactive way to engage inteah clients (Vox éps& multimedia presentations)
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Our areas of expertise

We have worked with a wide range of organisatiosmne ofour main areas opecialism
within Social researclinclude

Learning and Skills

=

We have a positive and comprehensive track recor
when it comes to conducting high quality and
innovative research in the learning and skills sector

We are a multdisciplinary team with expéise
across both qualitative and quantitative
methodologies. Our team has wide range of
experience in this area and has worked with centraj
government departments, local learning and skills
councils, colleges, sector skills agencies and charities. Grarotsand analysis is robust
and creative, and we focus on delivering evidence, answers and solutions, rather than
merely delivering results.
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Charities

Vision One Research hsligharities in every
aspect of their workQur Social sector team
works with notfor-profit organisations to achieve
their aims, whether it is to maximise their
fundraising efforts, connect with key audiences o
heighten media coverage.

We haveconducted esearch with a range of
charities in the UK includin@ancer Research UK,
ICANF YR ¢KS / KAMWeOHBry Qa {20ASi(e
quality, commitment and a detailed knowledge of

the voluntary and community sector.

Housing

For almost 10 yeard/ision One haveorked on a
broad range of housing projects. This includes
STATUS surveys, qualitative and quantitative
research to understand tenantsieasuring
customer satisfaction anohvolvingtenants in the
decision making processes

With the Department for Communitiesral Local
Government PCL@Eand the Audit Commission
requiring evidence of customer satisfaction
measurement, research has a key role to play in understanding the needs of tenants.
Vision One can help housing providers to understand what matters to temaotsler to
improve the services they provide them.
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Service delivery andtgategy

We can help you with monitoring and improving your service delivery throughge of
products and servicescludingmystery shopping antbtalrecall (IVR technology

totalrecallis an easy to use and highly cestective way

of gaining customer feedback and insights using the latept

& in IVR technologyt isa fullyautomated feedback

@ systemwhich utilises a variety of data collection methods
reca” including:telephone, kiosks, website, and SM&ll at a

@ fraction of the cost of traditional research methods.
'\

J Powerful and intuitive analysis tools are availableiru|
24x7, on a secure website with re@dhe reporting.

We can also help with brand and business developngem have conductetirand image
and equity studies amongbibusing associations and other public sector organisations
identify how strong the brand is and to maximise its potential
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Strategic research we have recently conducted includes:

1 Target market and market segmentation

9 Customer and staff workshops

1 Customer service measurement and evaluation (through mystery shopping and
traditional research methodologies)

We offerconsultancythroughout the process, ensuring you can maxinyisar efforts and
create action from truly inspired information and insights

Researching hard to reach groups

Vision One understands the difficylin reaching specific groups of people who are often
excluded o underrepresented in researcAndthe difficulties of discussingensitive
subjectmatter - we have the capacity to conduct telephone interviews, depth interviews
face to face and focus gups in &nguages other thaEnglish, as well as matching
interviewers to respondents. We aedsoexperienced in using community organisations tc
help recruit respondents and also have access to online panels.

Researching differengethnic groupggoes beyond finding respondents, and that everyone
involved in the research and recruitment process has to understand and buy into the

research. We also understand that religion and cultural issues must be taken into accouint
when interviewing, for exampleeligious holidays.

Researching disabled people

Vision One Research hidee skills toconduct high quality and innovative research amongst
disabled peopleandhasthe resources to cope with the most demanding projeéisr
example we offer minicom fothose who aredeafor hard of hearing peple or Typetalk
a text to voice and voice to text relay service.
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